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Bachelor of Arts (Honours) Sport and Marketing 
 
Module Outline 
 
Year 1 Modules 
 
Fundamentals of Business & Management 
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Leisure Management and Consumption 
 
The module incorporates the managerial and marketing considerations that are essential to our 
understanding of leisure as a business.  This requires a range of management issues to be 
considered, such as planning and development. It also requires an appreciation of the framework 
in which leisure operates as a business at different geographical levels and the associated 
logistical and operational issues.  
 
There is also emphasis on the behaviour of consumers in leisure contexts, focusing on 
psychological and socio-historical theoretical frameworks that inform such behaviour.  
Additionally, the module will focus on issues concerning the wider societal importance of leisure, 
its impact and legacy.  There will be a strong emphasis on tourism, sport and creative industry 
contexts as a means of exploring these issues.  
 
The module will address the following areas:  

�x Understanding leisure:  The meaning and value of leisure, the growth and development 
of leisure, how managerial and marketing concepts can be applied in different leisure 
contexts.  

�x Issues in leisure management:  the specific leisure management issues in context. 
�x Leisure events:  Strategy, impacts and their scope: issues surrounding leisure events such 

as the use of events as a catalyst for regeneration and community participation; 
�x The creative industries:  issues concerning leadership and entrepreneurship and work and 

careers in creative industries, consumption of music and leisure events. 
�x Understanding tourism:  exploring themes within the context of the tourism industry and 

how tourists contribute to the development of tourism.  

  

Socially Responsible Marketing 
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Year 3 Modules - Choose either Pathway 1 or Pathway 2 
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Pathway 2: 
 
 
Sport Marketing 
 


